GoodRx 101

Building the Leading
Digital Platform for

Consumer Healthcare .
T

September 2021



Disclaimer

This presentation contains forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. All statements contained in this presentation that do not relate to matters of historical fact should be

considered forward-looking statements, including without limitation statements regarding our future operations and financial results, the underlying trends in our business, our market opportunity, competitiveness of our prices, our

potential for growth, demand for our offerings, our strategic growth priorities and future offerings and our strategy. These statements are neither promises nor guarantees, but involve known and unknown risks, uncertainties and other

important factors that may cause our actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or implied by the forward-looking statements, including, but

not limited to, risks related to our limited operating history and early stage of growth; our ability to achieve broad market education and change consumer purchasing habits; our ability to continue to attract, acquire and retain

consumers in a cost-effective manner; our reliance on our prescription offering and ability to expand our offerings; changes in medication pricing and pricing structures; our inability to control the categories and types of prescriptions for

which we can offer savings or discounted prices; our reliance on a limited number of industry participants; the competitive nature of industry; risks related to pandemics, epidemics or outbreak of infection disease, including the COVID-

19 pandemic; the accuracy of our estimate of our total addressable market and other operational metrics; the development of the telehealth market; our ability to maintain and expand a network of skilled telehealth providers; risks

related to negative media coverage; our ability to respond to changes in the market for prescription pricing and to maintain and expand the use of GoodRx codes; our ability to maintain positive perception of our platform and brand;

risks related to our material weaknesses in our internal control over financial reporting and any future material weaknesses; risks related to use of social media, emails, text messages and other messaging channels as part of our

marketing strategy; our ability to accurately forecast revenue and appropriately plan our expenses in the future; risks related to information technology and cyber-security; compliance with government regulation of the internet, e-

commerce and data and other regulations; our ability to utilize our net operating loss carryforwards and certain other tax attrib ut es; management 6s ability to manage our transition to bei
develop, motivate and retain well-qualified employees; risks related to general economic factors, natural disasters or other unexpected events; risks related to our acquisition strategy; risks related to our debt arrangements;

interruptions or delays in service on our apps or websites; our reliance on third-party platforms to distribute our platform and offerings; our reliance on software as-a-service technologies from third parties; systems failures or other

disruptions in the operations of these parties on which we depend; changes in consumer sentiment or laws, rules or regulations regarding tracking technologies and other privacy matters; risks related to our intellectual property; risks

related to operating in the healthcare industry; risks related to our organizational structure; as well as the other important factors discussed in our Annual Report on Form 10-K for the year ended December 31, 2020 as updated by our

Quarterly Report on Form 10-Q for the quarter ended June 30, 2021, and our other filings with the SEC. These factors could cause actual results to differ materially from those indicated by the forward-looking statements made in this

presentation. Any such forward-l ooki ng statements represent management 06s es tnmayredett o spdatessuch forwdrdil@king atateenentsfat sonte pant irpthedusuee wee digclaimany Whi | e we
obligation to do so, even if subsequent events cause our views to change.

This presentation also contains estimates and other statistical data made by independent parties and by the Company relating to market size and growth and other data aboutthe Co mp a ny 6 s Thisddta isvblveya number of
assumptions and limitations, and you are cautioned not to give undue weight to such estimates. Neither the Company nor any other person makes any representation as to the accuracy or completeness of such data or undertakes any
obligation to update such data after the date of this presentation. In addition, projections, assumptions and estimates of our future performance and the future performance of the markets in which the Company operates are necessarily
subject to a high degree of uncertainty and risk.

In light of the foregoing, you are urged not to rely on any forward-looking statement or third-party data in reaching any conclusion or making any investment decision about any securities of the Company.

This presentation includes certain financial measures that are not presented in accordance with generally accepted accounting principles in the United States, ("GAAP"), such as Adjusted EBITDA and Adjusted EBITDA Margin, to
supplement financial information presented in accordance with GAAP. There are limitations to the use of non-GAAP financial measures and such non-GAAP financial measures should not be construed as alternatives to financial
measures determined in accordance with GAAP. The non-GAAP measures as defined by the Company may not be comparable to similar non-GAAP measures presented by other companies. The Company's presentation of such
measures, which may include adjustments to exclude unusual or non-recurring items, should not be construed as an inference that the Company's future results will be unaffected by other unusual or non-recurring items. A reconciliation
is provided elsewhere in this presentation for each non-GAAP financial measure to the most directly comparable financial measure stated in accordance with GAAP.
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We're here to help.

“I know with GoodRx I'm going to be
able to afford my prescriptions.”

— Brenda S. GoodRx Consumer



We're here to help.

“GoodRx is giving patients access
to medicines that they wouldn't
otherwise be able to afford.”

— Dr. Joe Flores, California
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Restaurants? Transportation? Travel3 Education? Real Estate®

Statista: 2017 total US restaurants food and drink sales.
Bureau of Transportation Statistics: 2016 expenditures on transportation.
Statista: 2017 contribution of travel and tourism to GDP in the United States. G d R
Zion Market Research: 2020 projection. oo X 5
Euromoni tor Report: 2019 annual spending on Real Estate in the United States.
ote: Spend figures indicate total spend in these markets i not spend for the specific platforms shown or spend through online platforms at all.



Healthcare spending is significantly higher than in other consumer markets
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$0.8Tn $1.2Tn $1.5Tn $1.5Tn $2.8Tn $4.0Tn
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Restaurants! Transportation? Travel3 Education® Real Estate® Healthcare®

Statista: 2017 total US restaurants food and drink sales.
Bureau of Transportation Statistics: 2016 expenditures on transportation

Statista: 2017 contribution of travel and tourism to GDP in the United States. G d R
Zion Market Research: 2020 projection. oo X

Euromonitor Report: 2019 annual spending on Real Estate in the United States.
Centers for Medicare & Medicaid Services (CMS): 2020 projection.
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High level of spend does not drive results

lowest healthcare quality'é éwith some of the

Health Care System Performance Rankings per capita spend on healthcare by
Americans compared to citizens of

_ other OECD countries3
Switzerland

Germany

Canada

of all personal bankruptcies are linked
to medical costs*

France

United States

Source: Lancet 2018 Human Capital Study; American Public Health Association 2019 Study; OECD Data

1. Commonwealth Fund: 2017 study (as compared to Australia, Canada, France, Germany, the Netherlands, New Zealand, Norway, Sweden, Switzerland, and the United Kingdom)

2. Peterson-KFF Health System Tracker; CMS; Commonwealth Fund: 2017 study (as compared to Australia, Canada, France, Germany, the Netherlands, New Zealand, Norway, Sweden, Switzerland, and the United Kingdom) GOOd RX 7
3. Commonwealth Fund: 2017 study (as compared to Australia, Canada, France, Germany, the Netherlands, New Zealand, Norway, Sweden, Switzerland, and the United Kingdom)

4. Study published in American Journal of Public Health; 2013-2016
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Challenges exist for both insured and uninsured, and the cost is significant

GoodRx helps insured & uninsured consumers?

Uninsured
26%

Medicaid
4%

Medicare
34%

Commercial
36%

GoodRx survey, July 2020

Internal estimate; Annals of Internal Medicine: The incidence and determinants of primary nonadherence with prescribed medication in primary care: a cohort study.

New England Journal of Medicine: Taking Our Medicine 8 Improving Adherence in the Accountability Era; 2018
American Journal of Health System Pharmacy: Meta-analysis of trials of interventions to improve medication adherence

20-30% of prescriptions in the U.S. not filled?

Nearly $300Bn in cost from non-adherence?

Someone dies every 4 minutes in the U.S.
from not taking prescribed medicine as
directed or at all*
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Help Americans ¢
healthcare they r
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We started with prescriptions
and have expanded our platform

A 5Bn+ annual

prescriptions?
US healthcare market

$4.0 Trillion?

A 800M+ annual physician
visits3

A We estimate that most
healthcare interactions
with consumers occur at
the pharmacy

Telehealth? = A Fragmented marketplace
$250Bn -
— " )
| A Limited technology
innovation in the last 20

CMS: 2020 projection

Drug Channel Institute; measured in 30-day equivalent prescriptions: 2018 data G d R

KFF.org and CDC: 2018 data oo X 10
Prescription drugs market size based on CMS projected 2020 market size + company estimate regarding unfilled prescriptions; Manufacturer solutions market size based on 2016 medical marketing and advertising spend published in Journal of the American Medical Association in 2019;

Telehealth market size based on 2020 projection by McKinsey & Company



GoodRXx continues to expand, encompassing more of the consumer
healthcare journey

Prevention & Research Diagnosis Treatment & Adherence
GoodRx Health HealthiNation GoodRx Care Marketplace Prescription Pharma Subscription Mail Delivery Rx Refill
Savings Manufacturer Programs Reminders
Solutions and Dashboard
Content & Insights Telehealth Prescriptions

Our growing extensible platform allows us to continue to add valuable services for the millions of healthcare
providers and consumer visitors that use our platform
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